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NEW SEASON'S WALL- 
PAPERS. 



BHrs 



RE season in fine wall-papers is later than 
usual this year, owing to the great ag- 
gregation of manufacturers known as 
the "National Wall-Paper Co." Al- 
though the various factories were taken 
over on the first of June, and the com- 
pany was supposed to begin operations 
on the first of July, yet there was a 
vast amount of work to be done in the 
appraisal of the various plants and 
stocks on hand, the examination of 
patterns, and the selection of designs 
and colorings to be run by each factory 
during the coming season. Work of 
this kind takes time, and it was prac- 
tically the first of September before all 
these points were settled. Then sam- 
ples had to be got ready, to do which 
necessitated, of course, the production 
of the selected samples by the factories 
to which they were assigned, in suffi- 
cient quantities to make up the greater number of books re- 
quired by the small army of travellers to go on the road, and 
their distribution to each of the men for his own allotted terri- 
tory. During all this time the jobbers were practically idle. 
They did not care to order on stocks until the company was 
ready to show them its patterns, and, although there are other 
establishments outside the company which claim ability to 
manufacture a large proportion of the goods necessary to sup- 
ply the market, they also held back their samples, as they did 
not care to commit themselves to any schedule of prices until 
they knew what the company was going to offer. Hence, al- 
though a few samples were shown by the concerns outside of 
the Wall-Paper Company during the last week of August, and 
provisional prices were named, the fall season really began on 
September the 19th, when the agents of the National Wall- 
paper Company took the road. 

The following is the list of the incorporated manufacturers 
forming the National Wall-Paper Company : 

Frederick Beck & Co., New York ; H. Bartholomae & Co., 
New York; Boston Wall-Paper Co., Boston, Mass.; Carey Bros., 
Philadelphia, Pa.; Cresswell & Washburn, Philadelphia, Pa.; 
Frankfort Wall-Paper Co., Philadelphia, Pa. ; The Robert Graves 
Co., New York; Henry Gledhill, New York; Graves & Streeter, 
Brooklyn; Howell Bros., Philadelphia, Pa.; R. S. Hobbs & Co., 
Brooklyn, N. Y.; F. E. James Co., New York ; Janeway & 
Carpender, New Brunswick, N. J.; Janeway & Co., New Bruns- 
wick, N. J.; Keystone Wall-Paper Co., Philadelphia Pa.; J. J. 
Lindsay & Co., Brooklyn, New York; Leissner, Midlen & Hughes, 
New York; W. H. Mairs & Co., Brooklyn, N. Y., Manhattan 
Wall-Paper Co., New York; Nevius & Haviland, New York; 
W. N. Peak, Brooklyn, N. Y.; Warren, Fuller & Co., New York ; 
Strahan & Co., Boston, Mass.; Wilson Fenimore & Co., Bristol, 
Pa.; The Yerkes Co., Philadelphia, Pa. 

The firms not included in the consolidation, are H. M. 
Birge & Sons, Buffalo, N. Y.; Wm. Campbell and Co., New 
York ; The Long Island Wall-Paper Co., Brooklyn ; Pratt, Haman 
& Co., New York; Mrs. Baldwin Douglas, Staten Island, N. Y.; 
The Empire Wall-Paper Co., West Newton, Pa.; and Badger 
Paper Co., Kaukaura, Wis. 

The following are the officers of the company : 
Henry Burn, President; S. A. Maxwell, Vice-President; W. 
H. Mairs, Treasurer; J. J. Lindsay, Secretary. Directors : 
Messrs. J. S. Warren, S. A. Maxwell, Frederick Beck, Henry 
Burn, William H. Mairs, Theodore C. Carey, W. R. Janeway, 
John J. Lindsay, F. H. Hatzell, James E. Gledhill, and F. D. 
McElvaine. 

The choice of the chief officers of the company has been 
singularly happy. Mr. Burn is the active and courteous man- 
ager of the immense business of The Robert Graves Company, 
and while still a comparatively young man, there is no one in the 
trade who possesses a wider knowledge of the business in all its 
multifarious details. He is not only extremely energetic, but is 
a man who can take a comprehensive view of the affairs of the 
company, and is, therefore, fitted by ability and business expe- 
rience for the honorable position of President of the National 



Wall-Paper Company. Mr. W. H. Mairs is one of the wealthi- 
est men in the business, having accumulated several millions of 
dollars in conducting an energetic and far-reaching business in 
popular wall-papers for many years past. Mr. J. J, Lindsay is a 
gentleman possessed of great executive ability, and is the prin- 
cipal owner of a large wall-paper factory, who has so conducted 
his business as to successfully weather the storm that passed 
over the heads of the wall-paper manufacturers after the break- 
ing up of the last pool six years ago. He is in every way emi- 
nently fitted for the position he holds. Mr. S. A. Maxwell, who 
holds the position of Vice-President, has been for many years 
the leading jobber in wall-paper in the United States. He 
hails from Chicago, where he had achieved a great reputation 
as the chief distributor of wall paper goods in the West. 

The object of the combination is not to raise the price of 
wall-paper, but to carry out various economies in the produc- 
tion of designs and the manufacture and distribution of the 
goods. It is obvious that where so large a number of manufac- 
turers are operating collectively they can command advantages 
that it is impossible for them to enjoy in an isolated condition, 
and it is calculated that a large sum of money will remain in 
the coffers of the company every year on the score of economy 
alone, without increasing the price of wall-paper. The manu- 
facturers will also reap the benefit of the great loss of money 
heretofore entailed in the duplication or very near resemblance 
of designs. There will no longer be any necessity for the for- 
mer expensive duplication of patterns, and the profits realized 
from this source alone will tempt the manufacturers to produce 
more costly designs than heretofore, and still enable them to save 
a large amount of money. 

In the manufacture of the goods the facilities of the various 
factories for turning out various grades of goods will be eco- 
nomically considered, and the individual manufacturers will 
hereafter only manufacture such goods as their particular equip- 
ment is suited to. It is quite certain that many of the factories 
will be closed up entirely, and the machinery transferred to 
factories that are either more centrally located, or that possesses 
more abuudant facilities for the manufacture of the goods. By 
thus concentrating the protective power of the company, a 
given staff of workmen can turn out a much greater quantity 
of paper than has heretofore been possible, by reason of com- 
petition and individual enterprise. It is safe to say that while 
there may not be in the aggregate as many new patterns offered 
to the trade as heretofore, there will be an ample sufficiency of new 
designs of the very highest and most artistic character. In prepar- 
ation for the organization of the new company, and to insure to 
themselves desirable patterns, the prominent manufacturers be- 
gan early this season to produce the most desirable and worthy 
designs possible for the fall season, and the result is shown in 
their sample books, which for artistic quality and decorative 
worth have probably never been equalled. 



THE' AMERICAN DECORATIVE CO. 

Amongst the finest goods which will be shown by the salesmen 
of the National Wall-Paper Company during the present sea- 
son will be the patent pressed papers known as "Cameo Re- 
liefs," and other high class decorations from the factories of the 
American Decorative Company of Boston. The selling agents 
are Messrs. Thos. Strahan & Co. The designs in the main fol- 
low the French styles of the last Bourbon dynasty, as well as 
the Empire styles, which closely follow them, patterns still 
favorites in the best reliefs and highly decorated goods. 
There are Louis XV., Louis XVI., Rococo, Pompadour, and Em- 
pire designs, made up in sets comprising side wall frieze, ceiling, 
and in some instances dado, as well, all in soft tasteful combina- 
tions of china blue, Nile green, warm reds, cream whites, etc. 
The paper upon which their Cameo Relief goods, are embossed 
is of extreme toughness and elasticity, with a smooth satin sur- 
face, the color in all cases being harmonious, whether in self- 
tones, or contrasting colors. 

Lignomur is a heavier material, equally decorative in effect, 
and the patterns are executed in somewhat bolder relief. As 
the name indicates, it is composed of chemical wood fibre, and 
forms a clean, durable and artistic covering, as lasting as the 
wall itself, and as handsome as though carved from solid tim- 
ber. The accompanying engravings represent patterns executed 
both in Cameo Relief and Lignomur, the printing being done 
in oil colors, and the patterns being extremely popular at pres- 




No. 36.— Empire Hanging. By the American Decorative Co. 

ent as wall decorations. No. 36 is an Empire hanging, the pat- 
tern being a beautiful Arabesque scroll work, for the side wall, 
20 inches wide. No. 41 is a frieze to match same 22 inches wide. 
No. 39 is a Rococo hanging, also in 22 inch goods, the frieze be- 
ing the same width. These patterns are produced in combina- 
tions of cream, on Naples yellow, deep old rose, and tan 
grounds. Other combinations are cream on old green and china 
blue grounds. There are suitable ceiling patterns, consisting of 
interlacements in blue and white that will suit both these pat- 
terns. No. 37 is a fleur-de-lis pattern, suitable for either hang- 
ing or panel, 22 inches wide. No. 42 is a Pompadour frieze, 
which is a very artistic rendering of a border in passimentari. 
It is known as the Pompadour frieze, and is produced in all the 
above mentioned range of colors. As Lignomur can be painted, 




stained, grained, varnished, shellaced, or oil finifched, precisely 
the same as if it were natural wood, and possesses the advan- 
tage that it can be treated in distemper, or even calsomined, 
there is no limit to the variety of decoration to which it is sus- 
ceptible. Some of the patterns printed in oil colors cannot be 
distinguished at a few feet distance from the costly Cordova 
leathers, while the effects of mahogany, old ivory, or porcelain 
can be perfectly imitated. There are quite a number of pat- 
terns in this year's goods, representing Minton tile effects, and 
the well-known wave crest and scale patterns heretofore pro- 
duced still hold their own as popular decorations. 



THOMAS STRAHAN AND COMPANY. 

Thomas Strahan and Company enjoy a reputation second 
to none in the wall-paper trade as to the artistic merits 
of their designs, and the magnificent colorings employed 
in executing same. It is certain that the National Wall- Paper 
Co. feel proud of the splendid output of this firm for the pres- 
ent season, and anyone who doubts the ability of the American 
manufacturer to rival the productions of English and French 
designers has only to examine the many very beautiful crea- 
tions of this firm, to be convinced that they equal anything in 
the wall-paper line that could possibly be produced, either in 




No. 41.— Empire Frieze. By the American Decorative Co. 



No. 39.— Rococo Hanging. By the American Decorative Co. 

this country or Europe. They make a specialty of 30 inch flats, 
some of the designs being so large that the repeat motives six 
feet in length. There are Louis XVI. effects, Byzantine scrolls, 
Venetian and French, Gothic and Renaissance effects, Marie 
Antoinette and Pompadour wreaths and garlands. The designs 
are exceptionally virile and artistic, and a close inspection 
reveals a beautiful balancing of flowing scrolls and repeats of 
torches, wreaths and garlands produced in stencil effects. As 
regards color there are indigo blue, Boston yellow, sage green, 
old pinks, the patterns in many cases further enriched with 
mica. Many of the patterns are printed on dull mica grounds, 
which are technically known as silk grounds, and the lustre in 
these goods produces a charming effect. Some of the darker 
patterns have the effect of raised velvets, and nearly all are pro- 
vided with friezes to match. The Grecian honeysuckle is a 
motive that has been utilized in the form of a scroll, stenciled 
on a dark old pink ground. A beautiful Louis XVI. pattern is 
produced in silver mica on an old green ground. Designs of 
the Venetian Renaissance are printed in self- tones of salmon 
pinks, maroons, and in coral and green. 

In hand bronzes there are nail head scroll effects printed on 
a dozen different grounds. The shading of the nails is done in 
several different colors of bronze, producing realistic effects. 
One of the finest patterns is a large Colonial wreath motive in 



